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Omni 
channel

Cross 
channel

Single 
channel

Multi 
channel

Anytime Anywhere Anyhow
The end-customer experiences a 
brand and no longer channels.

Seamless Commerce
An end-consumer interaction leaves 
its footprint on the next interaction 
independently of channel and the 
experience is seamless.

Holistic View
The merchant needs to maintain a 
holistic, integrated perspective to all 
aspects of the business to attain the 
best omni-channel experience.

What is omni-channel?



How omni-channel works

SELF-CHECKOUT

CLICK & RESERVE

ENDLESS AISLE

QUEUE-BUSTING

CLICK & RETURN
- Buy online, return in store 
- 12% more sales 

- Reserve online, collect in store
- Lock in the customer to complete purchase, 

potential for cross-selling in store

CLICK & COLLECT
- Buy online, collect in store 
- 18% more sales

- Unattended terminal in store
- Increases efficiency and customer satisfaction

- Mobile POS in store 
- Increases efficiency and 

customer satisfaction

- Online purchase in store 
- Eliminates the need to have all items in stock 

without losing sales

RECURRING PAYMENTS

- Pay in store, use credit card for future 
recurring payments

- Increases customer loyalty and satisfaction

SIMPLE & SMOOTH BACK-
OFFICE SERVICES
- 360° reporting und 

reconciliation
- Increases efficiency

HOSPITALITY
- Reserve online (with pre-authorization) and check 

out without presenting the card.
- Increases sales and enhances brand loyalty



Example: Recurring Payments 

Increases customer loyalty and satisfaction
31 % shoppers look for new ways to buy.

4. One month 
later, the optician 
charges the next 
pack of lenses to 
the same card 
as Anna used in 
the initial 
transaction. 

5. The pack of 
lenses is 
delivered to 
Anna’s home. 

1. Anna comes into
the optician as
she needs new
contact lenses. 

2. Anna decides to
sign up for a 
subscription to
get lenses
delivered every
month directly to
her home. 

3. Anna pays the
first pack of
lenses via a 
terminal using
her credit card. 

Store Online / Home



Example: Recurring Payments 

SIX

1. Anna buys lenses at the optician and 
sign up for a subscription. 
A credit card payment is done via a 
terminal and the credit card details 
are passed on to SIX.

2. The credit card details are encrypted 
and saved as a token with SIX. 
The merchant gets the token back.

3. The merchant sends another pack of lenses 
to Anna and uses the token to charge for it. 
The debit of the card was already authorized 
when paying in the store. This means that 
Anna does not have to do anything.

Merchant Domain

In-store

Online



An online marketplace (or online e-
commerce marketplace) is a type of e-
commerce site where product or service 
information is provided by multiple third 
parties, whereas transactions are 
processed by the marketplace operator. 

Online 
Marketplaces
Why marketplaces?

Store 
owner

E-commerce 
marketplace

Multiple 
sellers

Products from 
different sellers

Buyer



B2C
(Business to 
Consumer)
- Amazon
- Allegro
- MENU
- UberTAXI

B2B
(Business to 
Business)
- Alibaba
- Wucato
- Tyre24
- 99designs

P2P
(Peer to Peer)
- AirBnB
- UberPop
- Willhaben
- Shpock
- ebay classifieds

M2M 
(Machine to 
Machine) or IoT
(Internet of 
Things)
- Amazon Dash 

Button
- DeliveryBy7
- Samsung Fridge

Examples and Models of Online Marketplaces
Real Estate

B2B

Recruiting

Education

Delivery

Personal Productivity

Local

Construction & Logistics

Digital Design & Photos

Finance

Beauty, Health & Wellness

Home Services

Professional Services

Crowdfunding

Hospitality

Food

Consumer Goods

Transportation



In a nutshell

Marketplace

SIX

Bank (Issuer)

Consumer

Sellers Full flexibility for the marketplace - each 
transaction is processed with an API 
between the marketplace and SIX using the 
Gateway/PSP Saferpay

Support of all SIX features for Visa and 
Mastercard including over 80 transaction 
currencies, Dynamic Currency Conversion 
(DCC) and Card on File (tokenization)

SIX manages the splitting of payouts. 
Therefore, marketplaces are compliant with 
financial regulatory standards

No contracts needed between SIX and the 
marketplace’s sellers – SIX only needs 
some data due to regulation purposes



Seite

Thank you!



This material has been prepared by SIX Group Ltd, its subsidiaries, affiliates and/or their branches (together, "SIX") for the exclusive use 
of the persons to whom SIX delivers this material. This material or any of its content is not to be construed as a binding agreement, 
recommendation, investment advice, solicitation, invitation or offer to buy or sell financial information, products, solutions or services. It 
is solely for information purposes and is subject to change without notice at any time. SIX is under no obligation to update, revise or 
keep current the content of this material. No representation, warranty, guarantee or undertaking – express or implied – is or will be given 
by SIX as to the accuracy, completeness, sufficiency, suitability or reliability of the content of this material. Neither SIX nor any of its 
directors, officers, employees, representatives or agents accept any liability for any loss, damage or injury arising out of or in relation to 
this material. This material is property of SIX and may not be printed, copied, reproduced, published, passed on, disclosed or distributed 
in any form without the express prior written consent of SIX. 

© 2017 SIX Group Ltd. All rights reserved.
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