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NetComm Suisse Observatory

WHAT

WHY

HOW

Dedicated Team within Netcomm Suisse analysing trends and 
dynamics within the Swiss e-Commerce market

Gaining insights, aggregating expert opinion and highlighting 
hands-on best practices for Swiss e-Commerce players

Qualitative: expert opinion

Quantitative: macro and innovation trends
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Three Research Lines

Qualitative Research Quantitative Research Advisory Panel

● Interviewing ca. 20 Swiss     
e-Commerce experts 
(suppliers and retailers)

● Objectives:
1) identify key challenges of 
e-Commerce-related 
strategies
2) highlight best practices
on implementation

● Customer surveys

● Cooperation with other 
research institutions

● Objectives: 
1) Measuring market size 
and volumes 
2) Understanding of 
consumer behavior and 
their preferences

● Closed doors expert 
discussion on a specific e-
Commerce-related topic

● Objective: Enabling open 
exchange among senior 
managers

● For associates: report 
highlighting key points of the 
discussions
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Research Projects 2018

Ladies in e-Commerce: Survey with female professionals about job 
opportunities and career challenges for ladies working in e-Commerce 
and Digital. Project related to joint event with Ginetta in May 2018.

Key enables for internationalization success: qualitative research 
that identifies key challenges to cross-border sales of Swiss 
merchants and highlights best practices on how to sell abroad. 
Sponsors: Swiss Post, Asendia, S-GE.

The Myths and Realities of Omnichannel: wrap-up of benefits of 
omnichannel retailing and identification of challenges related to the 
the implementation of such strategies, also highlighting best 
practices. Sponsored by DXC Technology.
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Research Projects 2018 - To be published

● B2B e-Commerce: Summary of the key discussion points of the B2B e-Commerce Forum 
held in October 2018 at the Caterpillar HQ in Geneva. Report highlights the drivers why B2B 
companies started embracing e-Commerce as well as the challenges they face on their 
journey.

● Black Friday: Consumer survey conducted in cooperation with blackfriday.ch. The 
questionnaire embraced consumer expectations around Black Friday in Switzerland (e.g. 
which goods to buy, how much to spend), as well as questions around consumer preferences 
and perception around Payments, Security and Omnichannel. 
Survey found more than 2000 responses and was running during the first week of November.
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Planned Research Projects

● DesignTech: Advisory Panel discussing the newest trends in the design and furniture 
industry; summary available to members

● Trends in Digital Advertising: Advisory Panel with following report discussing latest trends 
and developments in the advertising industries; highlighting the switch to digital

● Digital Talent Management in the Fashion Industry: Study focused on the challenges that 
ticino-based fashion brands face when recruiting digital talents

Custom Studies
We have also the ability to carry out a research project tailored to your needs. Your suggestions 
are warmly welcomed! Talk to us.

We are also looking for sponsors for our studies. Contact us if you want to discover your 
opportunities!
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The Observatory Team

Luca Paderni
General Director NetComm Suisse Observatory
Past experience: i.e. Forrester Research, Google, 
L’Oréal, Johnson&Johnson Inc.

luca.paderni@netcommsuisse.ch

Benedikt Zingg
Research Associate
Graduate from University of Basel

benedikt.zingg@netcommsuisse.ch
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